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Sixteen of the GFWC Alabama clubs submitted reports detailing their Communications and Public 
Relations efforts in 2018. Their reports combined to describe 75 total programs and projects with 
volunteer time totaling 1506.5 hours, and total dollars spent of $2,317.34. It is remarkable to report that 
nearly every club reporting uses a monthly newsletter, email and social media as their primary club 
communication pathways. Many of the clubs are also very active with publicity, submitting photographs 
and/or written summaries of club programs and projects to their local news media. The following are 
representative of the unique programs and projects that were reported in Alabama for 2018. 

1. How to be a Social Media Guru in 10 Easy Steps
GFWC Jubilee Woman’s Club: 14 members                Volunteer Hours: 28                Dollars Spent: $0 
Social media writer and expert Tammy Leytham taught members how to harness the energy and power 
of social media with tips on how to use Facebook more effectively and how to also use the Twitter and 
Instagram platforms. Tammy members through the nuts and bolts of what to post, how to post and 
what will have the biggest impact on the audience. It was a meeting filled with demonstrations of 
various tools and ended with a photo of the club members taken for their first Instagram post. Staying 
connected is vital to today’s clubwoman and connecting with women on a variety of platforms is even 
more important to attracting and keeping clubwomen.  

2. Enchanted Forest Tree
GFWC AL River City Woman’s Club: 14 members      Volunteer Hours: 10            Dollars Spent: $275.00 
River City sponsored and decorated a tree for the Enchanted Forest, a group of 72 trees on display at the 
town’s historic Founder’s Park for the month of December. Each decorated tree had a sign showing the 
name of the sponsoring group so this gave River City exposure to approximately 2,000 people that 
walked through the park to see the trees.  

3. Spreading Christmas Cheer
Magazine Club of Roanoke: 11 members          Volunteer Hours: 25               Dollars Spent: $70.00 
At the December meeting of the Magazine Club, members met at the home place of Ellen Clack’s family. 
They had a potluck meal and sat around the big family table enjoying great food and fellowship. After 
lunch, the table was cleared, and the Christmas cards came out. Club members addressed 257 Christmas 
cards to be hand delivered to patients at local nursing homes, a retirement center, and the Randolph 
County Learning Center.  

4. Club Brochure Placed in Local Libraries
GFWC Shades Mountain Woman’s Club: 19 members       Volunteer Hours: 6    Dollars Spent: $0.00  
This club developed a membership brochure that was placed in local libraries and used for new member 
applications. The GFWC logo appears prominently on the cover of this tri-fold brochure while the inside 
left side states meeting dates and areas of service. The center section gives a brief history of GFWC, 
AFWC and the Shades Mountain club and in inside right serves as a membership application.  

5. Local Newspaper Articles
GFWC Book Lovers Study Club of Russellville: 24 members     Volunteer Hours: 25     Dollars Spent: $0.00 
This club has a CPR chair who writes articles for the local newspapers The Franklin County Times and the 
Franklin Free Press. The articles tell about the programs, guest speakers, and projects that Book Lovers 
members have completed. This has been a great way for the community to know all of the ways that the 
club as well as AFWC and GFWC make a difference through community service. 

6. ALL the forms of Communication Except Smoke Signals!
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Quest Club of Wadley: 24 members                              Volunteer Hours: 18           Dollars Spent: $0.00 
The Quest Club of Wadley send out an email or a newsletter to members prior to each meeting. The 
program is outline and members are notified of all agenda items and important events. The 
correspondence includes information about the next meeting, where it will be held, date and time, who 
the hostesses area, who has the program, and who has the devotional, as well as other items of 
importance, and reminders of what to bring to the meeting if needed. Text messages area usually sent 
one or two days prior to a meeting as an extra reminder. Five members do not have email. They are sent 
the information by mail, but if time is short, they receive a phone call. Emails and text messages are 
sometimes use to handle additional club business.  

7. Club Website
GFWC Legacy:  34 members                       Volunteer Hours: 15                  Dollars Spent: $35.34 
The GFWC Legacy club website, with domain names www.gfwclegacy.org and www.gfwclegacy.com is 
maintained throughout the year with the current President’s picture and letter to members, calendar of 
upcoming events, and archive of the past year’s monthly newsletters. The dollars spent includes domain 
name registration and free website hosting on www.wix.com.  

8. Club Branding
GFWC du Midi Woman’s Club:169 members   Volunteer Hours: Not reported   Dollars Spent: Not 
reported GFWC du Midi sells items with their club logo for members to wear when volunteering and 
attending meetings. The items include aprons, shirts, jackets, vests, club pins, business cards, and note 
cards. GFWC and AFWC shirts, tote bags, gavels, anniversary pins, and stamps are also available for 
purchase. GFWC du Midi wears and uses these items to promote the club.  

9. Sunshine Activities
Gulf Shores Woman’s Club: 74 members       Volunteer Hours: 8       Dollars Spent:  $31.00 
Greeting cards are mailed to GSWC members for various purposes including get well, inspirational, and 
sympathy cards. Many of the cards have been original creations. The volunteer hours include time for 
card creations, notations, assembling, and time driving to the post office. Cards were sent to 13 
members throughout the year. The long-term benefit is to let GSWC members know that the club cares 
and supports them in their times of difficulty.  

10. Join the Parade!
Woman’s Club of Saraland, Inc.:  12 members  Volunteer hours: 192      Dollars Spent:   $870      

The Woman’s Club of Saraland, Inc., is represented by two of its members at the Saraland Civic 

Forum, attending regular meetings of that group. The Forum hosts Saraland’s annual Christmas 

Parade, where the Woman’s Club of Saraland traditionally enters a float. Members sewed 

beanbags and purchased stuffed animals to use as throws, decorated the float, and then rode 

in the parade, having a grand time! 

State Federation Activities – GFWC Alabama Communications & Public Relations 

See the following page for information presented at the Summer 2018 Leadership Workshop. GFWC 

Alabama prepares and distributes a monthly digital “GFWC Alabama News & Notes” newsletter, and a 

quarterly digital “The Alabama Clubwoman” publication in 2018.  

mailto:jcg.robinson@gmail.com
http://www.gfwclegacy.org/
http://www.gfwclegacy.com/


       Is Your Club in Need of CPR?

 
  

GFWC Alabama 
Communications  

and Public Relations 
“CPR” 

Know where you can get help! 
The GFWC Alabama Communications and Public 
Relations Committee is here to aid you and your 
club with all your communications needs. The 
GFWC Club Manual contains an excellent resource: 
the “Communications and Public Relations” 
Advancement Guide (available at gfwc.org and via 
our own gfwcalabama.org/ resources page).  

Public relations covers more than just publicity. The 
term public relations describes the 
interrelationships between GFWC, its members, 
the general public, and other entities, including the 
government. Our main goal in communications and 
public relations will be to get the word out to the 
public about who we are. We must publicize our 
clubs’ projects in order to let communities know we 
exist. We must stress the important things our 
clubs are a part of and the need that exists for our 
organization to make the community a better place 
to live. While recognition or a thank you is not 
something that clubwomen expect, we are looking 
for partners to help make our communities a better 
place. Without communication and public 
relations, how will the women in your community 
know that we exist? 

The Committee members and their contact emails 
are listed on the back of this page. We are here to 
assist you in any way that we can! 

Top 5 Things to Do Immediately: 

1. Establish an online presence for your club.
This can be via a website or a public
Facebook page. If you choose to go the
website route, register a domain name for
your club, like AFWC has registered
gfwcalabama.org .

2. Create a generic web based email account
that can be passed on to future CPR Chairs
and club officers. Gmail and Yahoo are two
examples of web based services that you
can use. Ideally, your email will include
your club name, where available, such as
gfwclegacy@gmail.com

3. After Steps 1 & 2, contact us at
afwc2728@gmail.com and share your
website, Facebook page, and/or club email
address. We will then provide a link to your
club from our State website!

4. Populate your Facebook page or website
with information about your club, when it
meets, some pictures of recent events or
programs, names of current club officers,
and a link to your club email address.

5. Download the Communications and Public
Relations Advancement Guide (available on
GFWC.org and our website) for branding,
logos, press release info and more! Include
all your digital addresses on ALL written
club materials (brochures, handouts, etc.).

Remember: Check the GFWC Club Manual and our website for all your CPR needs! 
www.gfwcalabama.org 
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GFWC Alabama CPR Publications and Resources 

  Our website has a new look! 
    Visit gfwcalabama.org and take a tour! 
The main menu bar at the top of every page now has the 
headings of: 

home     about      resources     events     gallery     contact 

Many of these contain additional subheadings that link to other pages, including information on our AFWC 
leadership and history, President’s Project, membership with club listings, and more! All the forms you’ll need 
for dues payments and reporting will be provided via links on the “resources” page, as well as links to great 
GFWC resources, such as the 2018-2020 Club Manual, logos, and marketplace. The “events” page contains a 
list of upcoming State and District events with links to registration forms for those events, where applicable. 
The “gallery” page contains recent pictures of events as well as a link at the bottom to our “SmugMug” page 
that is maintained by Gregg Geis and includes dozens of pictures available for download from all major state 
events. Our goal is to be your one stop shop for all your club and state federation needs! If you can think of 
something that we may want to include or have pictures of your club members in action (jpeg files less than 
5MB please), by all means, shoot us an email at afwc2728@gmail.com and share your info and ideas! 

   GFWC AL CPR Committee Members 
Name Area of Responsibility 
Christi Robinson 
jcg.robinson@gmail.com 
afwc2728@gmail.com 

Chair, Mailing List Admin, Publisher 

Gregg Geis 
ggeis@hiwaay.net 

Photographer, Meeting A/V Coordinator, 
Website Updates, SmugMug Admin 

Gloria Stevens 
paperdol@bellsouth.net 

Facebook Admin, Photographer 

Jean McIntosh 
jean35803@gmail.com 

Events PowerPoints, Asst. Editor of Digital 
Publications 

Maggie Robinson 
maggie.mar3@gmail.com 

New Social Media (Instagram, Twitter, etc.) 

Christine Steele 
csteeleafwc@bellsouth.net 

Editor-in-Chief 

2018-2020 GFWC CPR Initiative 
In 1994 Martin Luther King, Jr. Day 
in January was declared a National 
Day of Service. Each and every club 
in GFWC is asked to do a service 
project on that day. It may be in any 
area, any type of project. THE GOAL 
IS 1,000 CLUBS PARTCIPATING.  
Make sure to let your officers know 
so this can be planned now as part 
of your calendar for the new club 
year! 

Digital Publications 
The Alabama Clubwoman is published quarterly, and will continue to contain articles about upcoming 
and  recent events, pertinent updates on pending state deadlines (such as dues payments or reporting), 
and  information submitted from clubs. In between the quarterly Clubwoman publications, there will 
now be a  monthly News & Notes for GFWC Alabama. These newsletters will be a shorter format than the 
full Clubwoman and highlight specific officer roles, CSPs and Advancement Areas on a rotating schedule. 
The 2018-2020 Newsletter Deadlines may be found on gfwcalabama.org on the  “resources” page under 
the CPR Advancement Area listings. 

At your 1st meeting of the new club year, take a minute to make sure 
EVERY member of your club is a part of the GFWC Alabama mailing 
list. Have everyone go to gwfcalabama.org, select the “contact” page 
during the meeting, and click on the “Join Our Email List” button, fill it 
out, click the “Sign Up” button at the bottom, and VOILA! They are 
now on distribution for all GFWC Alabama digital news and emails 😊😊 

Does your club have a Facebook page? 
Be sure to add that info to all 
publications, using a recognizable icon 
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